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1. Objecto de estudo e aplicacoes do Design Emocional
2. Além da funcionalidade: o apelo emocional e a irresistibilidade do
produto

Learning Outcomes 3. Psicologia das emogdes: sentimentos, cognicao e processo cerebral

Syllabus

Evaluation

Bibliography

4. Categorias de emocoes
5. A multiplicidade de dimensoes do design e das emogoes
6. Técnicas de avaliacdo das dimensoes emocionais no design.

1. Subject of study and applications of Emotional Design

2 In addition to the functionality:. Emotional appeal and irresistible product
. 3 Psychology of emotions: feelings, cognition and brain process

4. Categories of emotions

5. A multiplicity of dimensions of design and emotion

6. Assessment techniques of emotional dimensions in design

Continuous Assessment: Group work (100%)
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