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- Understand sports events as an emerging phenomenon on a world scale, as
well as the respective contribution to the globalization of the leisure industry
and the implications of this globalization.

- Know the relationship between sporting events and tourist destinations.

- Comprehend sports events as business communication tools.

- Understand the relationship between the success of sports events and the
involvement of different stakeholders (organizers, partners, sponsors, clients

and hosting communities).

- Apprehend the strategies of sporting events and their respective processes
of strategic leveraging (economic, social, environmental, political and sport).

- Promote the design of actions / tactics in the strategic planning of sporting
events capable of ensuring compliance with the respective strategic
objectives for the different involved stakeholders.

- Stimulate scientific curiosity and teamwork, as well as innovation and
creativity.
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1. Concept of event. Evolution of events. Objectives of the events. Types of
events. Cross-sectional features of events. Importance of events for brands.

2. Typology of sporting events. Events’ portfolio.

3. Events and tourism. Importance, effects and specificities of the
relationship.

4. Major impacts of globalization in the leisure industry. Globalization and
evolution of scientific research on sporting events.

5. Events’ strategies. Perspectives of the different stakeholders of the
events.

6. Processes of strategic leveraging of sports events in a multidimensional
perspective (economic, touristic, social and cultural, environmental, political
and sporting).

Continuous evaluation: Elaboration and defense of a team work, allowing
students to demonstrate competences related to the strategic planning of
sporting events based on a set of objectives previously delineated and taking
into account the involvement of a diverse group of stakeholders.

Terminal evaluation: written test (50%) and oral (50%).
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